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Introduction!
Using Facebook as a platform for your WIRE network is an ideal way to provide 

information, network online, offer support, connect members and signpost. In order to 
provide the very best Facebook pages and groups, we are producing this guide to help 
you best use Facebook for your networks, to ensure that a consistent WIRE message is 
clearly visible and to support as many women as possible on their business journey. Some 
of you will already be using Facebook in your network & others will be new to Facebook 
but we recommend you all read the guide carefully to ensure you are maximising your 
opportunities and that we all provide a consistent message.!

!
Facebook pages, groups & profiles!

When you set up on Facebook, it is important that you are clear on the differences 
between group pages and business pages and how to get the best out of each. Both types 
of page are great but they do different things & behave in different ways!!

Personal Profiles - First things first! When you join Facebook you have to set up a 
personal profile before you can get any access to setting up a page or group. There is a 
way to set up a page without a profile but you will end up with a less functional page. It 
may be daunting to join Facebook but rest assured, you can join and not give away your 
secrets! Sign up to Facebook and carefully go through each step of the joining process. 
REMEMBER - you don’t have to add friends, pictures, a profile pic etc. In fact you can be 
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on Facebook and never make a friend or post and still have the ability to change set up 
pages and groups. NOTE - if you join a group, you will only ba able to do so using your 
personal profile so ensure that your privacy setting are set tightly. To do this click “home” 
in the top right blue strip. Then click the tiny dark blue downward arrow at the top of 
your page. Scroll down and click “settings” and then click “privacy” on the left hand side 
menu. Go through each category and make sure it is friends only for each section. This 
way when you join or create a group, other will see it is you but won’t be able to access 
any of your profile unless you accept them as a friend.!

!
Group pages - a Facebook group can be set up as an open or closed group. Open 

means that anyone on Facebook can join the group. Closed means that only those invited 
and authorised by the group administrator can join the group. Women who find the group 
can ask to join and will need to be added manually by the administrator. The group 
functions best as a place to network & chat. Everyone who joins can only join as their 
personal profile (themselves) and all members of the group can post information, ask 
questions, request help or interact with other members and where the administrator can 
promote meetings and events to fellow members. This means that the group is the ideal 
way for members to feel supported, gain network opportunities and communicate 
between meetings - it is essentially driven by the members themselves. What a group 
cannot do is behave like a business page.!

Business Pages - a business page can only be added to and designed by the 
authorised administrators. Although others can post onto the business page, these posts 
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become a minor addition to the bottom left side of the page. Administrators of a business 
page can, therefore, control the information and design on the page which, if well used, is 
much like a mini website. A Facebook business page is a shop window into a business or 
organisation and is the professional front. Functionality means that the administrator can 
search, post, like and comment as the page, thus moving through Facebook with a clear 
brand and message. !

In an ideal world, each WIRE network should have both a group and business page 
to make the most out of the functionality of both types of platform. Here are some ‘how 
to” top tips and pointers as you set up and use pages and groups.!

Setting up a group!
❖ Log into Facebook and click “home” in the top blue strip.!
❖ Scroll to the left of the page and click “create group” in the left side menu!

!
❖ Create a closed group, not to keep people out, but to create a safe, friendly, warm 

& relevant environment in which people can open up and feel able to ask anything and 
share their experiences - after all they are posting personally as themselves.!

❖ Add a cover picture that reflects the aims and atmosphere of your network e.g. 
jolly pic of a network meeting or a picture of cake (if these are central to your group!). !

❖ Add a description to your group which will show up when folks search to join 
your group (ensure that you add the URL of the business page too!). !

❖ Create a welcome post for the page describing what your aims are for the group’s 
page, what can be posted and any other rules, e.g limiting how much people can post 
links to their own websites. Rules should be kept to a minimum so as not to dampen 
creative spirit - this is a networking opportunity! Pin this post to the top of the page by 
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clicking the tiny downward arrow in the top right hand side of the post and clicking 
“pin to top”. !

❖ Allow all members of the group to post freely (within your rules) so that a real 
conversation can erupt and members are free reply, join the chat and learn. !

❖ You can add events in your group too.!
❖ Join other WIRE group pages including the National one https://

www.facebook.com/groups/8561171654/ but remember you will be doing this as your 
personal profile.!

!

!
!
Setting up a Page!
❖ Create a business page by clicking “create page” in the left column of your 

personal newsfeed. If you are the first person to set up this page - don’t worry - you will 

�5GUIDE TO FACEBOOK BEST PRACTICE

https://www.facebook.com/groups/8561171654/


not be “seen” on Facebook as the admin. You will also be able to change & add admins 
as the network moves forward and as necessary. !

!
❖ When you click “create page” you will be given 6 choices of types of page - choose 

“Company, Organisation or Institution”. Follow the next steps carefully but feel free to 
skip as you can fully edit the page once set up. (see above)!

❖ Make sure you choose a custom URL that is consistent with your network name. !
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❖ Once you arrive at your new page - make it beautiful! Add a cover picture and a 
profile picture (ideally a little logo).!

❖ Fill in as much of the “About” bit too. Include information about how people can 
join the conversation in your group! !

❖ Copy and paste the new URL into a post on your group page and invite/insist all 
members go over and like your page!!

❖ Make sure you go and like other Facebook Pages of interest e.g. Women’s business 
news pages or the pages of some of your local members. Before you do this go back to 
the top right hand side of your “home” newsfeed and click the tiny dark blue 
downward arrow then click “use Facebook as <your page name>”. This way it will 
ensure that you will go about liking other business pages and show up as your page - 
thus spreading your word about better!!

!

Next steps & some examples!
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We have established the need for your group page. Let your members bring it to life 
with your facilitation and guidance. Add events, information and share useful tips and  
ideas about business, finance, from WIRE head office and add pictures and videos to 
inspire. Promote this Facebook group in your network meetings and ask neighbouring 
network leaders to share each others information - women often cross borders!!

On your business page, create posts about what your network is about, how WIRE 
supports women in business, videos about inspirational women, local news, finance 
information, network news & events, national news and always include links to drive 
visitors to the page and find next steps e.g. WIRE website, network group page etc. Don’t 
forget to ask questions in your posts too - find out what women need, want or what they 
have to offer. Make your posts pretty too - pictures, video, infographics create 6-10x more 
engagement.!
!
We hope that this guide is helpful and informative - it is very much a starting point from 

which you can build and grow your presence on Facebook. !
!
A bit about the Author…!

!
My name is Emily and I have been a member of WIRE 
for about 8 years. I live and work in Staffordshire 
amongst my favourite countryside with my husband, 2 
boys and Stanley the dog. I run a business called Simply 
Staffordshire which celebrates and support independent 
business and charities in Staffordshire through its 
online, hand picked guide. This unique network has 

over 120 members who are able to market their business on our website, enjoy exclusive 
discounted business service & support and benefit from shared knowledge and our 
collective business voice.!

I love social media as a way to promote business and stay connected and am hugely 
passionate about training and mentoring those who want to tell their story and grow their 
success. Among those projects I have worked with and currently am part of include 
Destinations Staffordshire’s ERDF Tourism Support Project, Peak District Bright Sparks, 
SEQM, Staffordshire University Business School, Keele University’s Sustainability Hub as 
well as private one to one consultancy and workshops.!
!
www.simplystaffordshire.co.uk | emily@simplystaffordshire.co.uk |07736414425

�8GUIDE TO FACEBOOK BEST PRACTICE

http://www.simplystaffordshire.co.uk
mailto:emily@simplystaffordshire.co.uk

